
 

 

 

 

 

A NEW WAY TO TRAVEL 

Smartrippin grew out of an urgent need: to stop imagining what the future would look like and then setting 

up a project, but to make something concrete right now, something that Italy has needed for some time, 

but has not been available. Specifically, to promote, sustain, and build awareness around Italian art and 

culture, both domestically and abroad, through new technologies, the digital world, and new systems for 

using that knowledge and information. 

The Smartrippin team comes from diverse, but complementary fields – publishing, technology, design, the 

web and social networking tools. All of these professionals were brought together to ensure that the 

project would have a broad base of skills that would contribute the most innovative aspects from each 

area. 

Smartrippin creates and sells products and services that facilitate the acquisition of knowledge, the 

edification of quality, heightened sensitivity to beauty, preserving of memories, and the interpretation and 

narration of reality. 

We believe that technology should be used to support ideas and content, not the other way around. One of 

the cornerstones of our work is the constant attention to research and development. In fact, we want the 

high quality content we develop to be supported by continuously updated technology. 



 

SMARTRIPPIN IS AVAILABLE IN THE MARKET THROUGH: 

APPS 

A series of interactive applications, which can be used on both tablets and smartphones, focused on history 

and art, as well as proposing itineraries for sightseeing, enjoying nature and experiencing local food and 

wine. 

WEB MAGAZINE 

A portal has been created that, through its high quality editorial content, offers information on travel, art, 

culture, as well as culinary and wine-making traditions, all “Made in Italy”. 

 

 

THE APPS 

The first app was just released and is dedicated to the splendors of Bergamo, featuring tours highlighting its 

sights, artistic treasures, and wine and food. Apps for Rome, Venice, Florence and Milan will follow. 

SmarTrippin changes the concept of the tourism app, offering several different ways it can be used, such as: 

Original content: Recently developed text that conveys cultural and historical information through 

storytelling. 

Geo-localized maps: On-location use is supported by a geo-localized map, which can be navigated offline, 

and provides a clear view of the tours and most interesting sights. 

Personalized routes: The app offers content on monuments, streets, squares, buildings, museums and 

other places of interest, but also has sections dedicated to individualized routes designed for the specific 

needs of the user. There are suggested itineraries for people traveling with children, for couples, for those 

whose are looking for lifestyle experiences, as well as for those who are pressed for time and wish to get to 

know the city through a few key stops. 

Geo-referenced audioguide: All of the content can be listened to on-location during the tour. The app 

brings back the tradition of the guided tour, using infinite technological reproducibility. The Italian narrator 

is Francesca Jemma, known for several famous advertising campaigns. The English narrator is Sharon Fryer, 

who has worked on many marketing campaigns for international brands. 

 

Geo-referenced augmented reality: Pointing your smartphone or tablet’s camera in a direction will provide 

indications on monuments, squares, bars and restaurants. A simple tap on the name that interests you will 

access the relevant content and information. 

International and open usability: The app is available in Italian and English and will soon be available in 

other languages. 

Multi-system: The app currently functions on iOs devices and will soon be available for Android systems. In 

addition, the version for tablets may be used horizontally, to make better use of the screen. 

Interactive content: The guide functions with hypertext, and provides linked content through active words. 



Interactive artistic glossary 

Photo gallery 

Intelligent, dynamic historical section 

Bibliography with reading and listening suggestions for more information 

Favorites management and creation of personalized tours 

 

 

The Web Magazine 

The Smartrippin web magazine, in both Italian and English, offers a complete overview of Italy’s artistic, 

cultural and natural treasures as well as its culinary and winemaking traditions. The articles and sections 

are designed to introduce readers to the most beautiful country in the world, providing information, ideas, 

finer points and little-known oddities. It is a 2.0 magazine, a digital publication with the same strengths as a 

national or international printed magazine. It combines the responsiveness and pervasiveness of new 

media, providing the potential user with a thorough, interactive framework. 

The objective is to create usable content available on different devices, not only those already on the 

market, but future products as well. 

 

Localized web marketing 

The web magazine and the applications will be supported by a series of digital marketing initiatives to be 

set up through the primary social media tools. We are working to create a virtuous circle with mechanisms 

that encourage mutual participation with digital content, new media and communities. The various areas 

for development and enhancement will be calibrated and defined to obtain maximum visibility and 

interactivity. 
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For further information: 

Semantic srl | Via Lombardia 10,12 – 24041 Brembate [BG] – Italia 

info@smartrippin.com | + 39 035 6017 866 

 

 

https://mail.google.com/mail/?view=cm&fs=1&tf=1&to=info@smartrippin.com

